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Research on the Influence Mechanism of Homogenized Paid Application Download
Behavior from the Perspective of Information Cascades

WANG Ziwei, ZHAO Ying
(School of Public Administration, Sichuan University, Chengdu 610065, China)

Abstract Based on the stimulus organism response (SOR) model, this paper explores the influence of
homogenized application paid download behavior from the perspective of information cascades. The study
finds that: the scale of application downloads and the consistency of reviews significantly enhance users’
perceived value, as well as their psychological tendency to imitate others and downplay their own information;
users’ perceived value, the tendency to imitate others, and the psychological tendency to downplay their own
information significantly affect their willingness to pay for downloads; moreover, when examining the
moderating role of regulatory focus traits on the willingness to pay for downloads, the moderating effect of
prevention focus is more significant compared to promotion focus. This paper introduces the perspective of
information cascades into the download behavior of homogenized paid applications, providing new insights
into how the software market environment, individual psychology, and perception factors collectively influence
users’ willingness to pay for downloads. Utilizing these insights, the paper offers guidance for application
platforms to further develop effective operational strategies.

Key words Homogenization, Application, Information cascades, Regulatory focus, Willingness to pay

for download
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