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MR . 5728 P HREU 2218 (average variance extracted, AVE ) A AR R Tz As i 5 HAh AR &
IR AL, RAERMRSBERL . K2R RE o MAE(5E (composite reliability,
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Research on WeChat Users’ Continuance Use Behavior Affected by Implantable
Advertising

ZHANG Guanggian, ZHANG Xiting
( Faculty of Management and Economics, Dalian University of Technology, Dalian 116024, China )

Abstract WeChat Official Account( WCOA )has become a very important information dissemination and advertisement channel
and already attracted a lot of users to follow. The objectives of this article are to examine the effects of psychological needs
( perceived entertainment, social influence, and information quality )and advertising worry on WeChat users’ satisfaction as well
as assessing the influence of users’ satisfaction and their advertising worry (ads worry ) on users’ WCOA continuance use
behaviors. Our model is based on the Uses and Gratifications Theory and information systems( IS ) continuance use. The proposed
model was tested by Structural Equation Model through using data from online surveys of 354 WeChat users in China. The results
show that perceived entertainment, and sociality positively influence WeChat users’ satisfaction significantly. However, ads worry
affects negatively users” WCOA satisfaction instead of continuance use behaviors. Specifically, we find that social influence is
more important for male users in predicting satisfaction, whereas perceived entertainment has a more salient effect on satisfaction
for female users. Female users are more sensitive to ads worry. The research results provide insight into how WCOA operator can
motivate users and improve their satisfaction which in turn will increase WeChat users’ willingness in continuance behaviors.

Key words WeChat official account, Continuance use behavior, Implantable advertising, Structural equation model
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