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An Investigation Regarding Stickiness & Purchase Conversion from the

Perspective of Traffic Source

LI Tong, YE Qiang,LI Yijun

(Department of Management Science and Engineering, Harbin Institute of Technology, Harbin 150001, China)

Abstract This study divided website traffic into direct visit and referred visit. We explored ecommerce website
stickiness and conversion rate from such a perspective of website traffic source, by conducting statistical analysis on a
detailed online browsing and purchasing records of almost 90,000 households. The aggregated-level analysis indicates a
statistically significant difference in the browsing duration and purchase conversion between direct visitors and indirect
visitors, We further discuss the traffic pattern for different types of websites that manage online business. This research
helps to understand different behavior and thus different value of visitors who come to a particular ecommerce website in
different ways, revealing some inspiration in digging visitor value and making marketing strategy.

Key words Electronic commerce, Website stickiness, purchase conversion, Web traffic
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