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ARG ) R Ja S (R BRI AFLO B AL ) B2 53500 s ORIV E A 1E SAFE A TE P A
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Ml R OG F b A SR A 5 U EA T A R 5 S o A Ay 524, O AT RABR T T & A
R UL, S S SR S R A, TR T, FEI R 1, A2 k2
FIEAFEIARRIRAFZEE T K S 53857 I RER Y, Jpi, Athaide S50F50 & B>
Ml 5 2 22 I8 (0 G FR TR B S R I 2 5 (R R R L BRSBTS m KAk
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SR E S FEEBEEUAT, BUATI X E LS S A E, BA -2 RsE 5, [
PR R A Tl A 2 AT TR AR T T i R B s A Tl 22— AEREE 24 A 7E 2 2 5 Oy X 32 B0k I % &
RN A BRI AEXTE, EAMBE LS 5 Nk A X E AR S XE XS, X
PIFPTEL 2 5 7 A R PRI S b B H W2 55X, I s SCi R aske i . A SO A I £
HE T A R R A IERE EUEFT, R R AR FE B Chien 25°% R AW D Brise g 3%,
LA 4 A, I ERSIZEITIRAEME”, HAEERECN 0733, DAY RR FE S Fuchs
25200 peck 1 Shul'l, van Dyne FI PierceU W55, f3F 5 R REIR, 40 “H830 5 X R i (4
JT), 15 RZE0h 0.829, 7 Bk g [l Ryu Ml Feick! | Blodgett PN, (05 2 M8, 4o
“EosR AN RPN A () HEFAREIT 07, (GERECH 0.708, HHXRECH 0.550. 38510 W)
) B % A S Lichtenstein 251 Wirtz F1 Chew Iré bl i 26, (045 6 N80, fn s
U SEA R TG S B R IR 5, HAGRERECN 0.781, LR TAFEERBEIKTF 0.7, hika]
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3.2 LIFEEEKRR

LR I K R R AL E A METEL S 5o, R E AN T RE S W E L
£S5, WA SCHERE TWiRh S5 07 R E 21, S5 R A B & IR A B L B AN T H
HEZM A (M=5.17>M,=3.21), HZERTH (p<0.05); [FI;, JEHEARS KN A IS5 1 Ik
HIEATEE R (M=3.95>M,=2.81, p<0.05). [RIBFZICERRHITINESIE 8 r, A SCHEREE T Wi
FHL S5 XTI EX IR BH RN E S, 45 R R B Fh 22 58 B 3% ( M,=3.88, M>=3.62, p>0.05 ),
i b, SR .

3.3 (RIZQL
1. ERRHL

BN TSAF A RS 5 ) 2 MR ¢ Rim A O BT ARG SR8 B B T 7 224)
Br, SREBHHEEAMBEALSS (BENWKBERE) KEAMBEALSS (REARS) Wik
HE R RBA (F=11.729, p<0.05), B0 BFAR ( F=14.883, p<0.05) FIH &0 )5 Sk r =
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x1 BMEELS5AXUMERNNT EDH

b (K] T 2L J5 Al df ¥o5 F Sig.
KFRMA 8.298 1 8.298 11.729 0.001

IR AEL S 5 IR AL 13.152 1 13.152 14.883 0.000
S S 5.225 1 5.225 6.415 0.012

2. ATEEWRE

FATXS 2 G AT ] AL AE 26 S 5 2 M B 52 g P R R 1 R T T 5l Bt . S IRE A STk
FOAL R 3L 2, FRATH IR % 28 5 B S /N T4 T 4 IVE MRS S i %, <07 Fom, KA
DRI BME KT 4 FER S G R , 1 FoR. Wi 2200, 45 R0 8% <2 7 i ) %t
%S 5 R GE KR (F=4.453, p<0.05) FLOFRATE R ( F=3.978, p<0.05) 45 B3
TER, Wk 2 iR, Hy o7,
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T, 2570 ERRANENERBE (F=14.271, p<0.05), k5O B ETA A 500 22 SN
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XA S 50 X5 5 8 BT TR 56 RIBUBREEAS —FE, 5538 5y I 1) U 58 25 5 TR R A i 1 2 S5 R
T AR 38 e WO BRT AT AL, TV S o 00 ) B % B 25 5 DR A 2 o (A AR AR BT P AR B I G R A, L
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AR R BRI, 76 SPSS Hrk% [ /34 HH i PROCESS, 2 BEEVA /3 71 (4 Zhao 201,
Hayes %:1*Y', Hayes'*'!) 4T Bootstrap ARG, K E LS 5 AN A4S R, el
JAAS R, RRMAFOIITABUE SRR, R 6, B FANEl 5000, % E B {5 XN
95%. fHM MR ERSE IR, R 4 PRSI EMIA PR BRI & E LS 5 O R
B IaAE AR % ( p=0.257>0.05, LLCI=—0.117, ULCI=0.433); [Ai} “i&MELS S5 R —K R
A—EGFEER” Az B2 (boot LLCI=0.025, boot ULCI=0.237, 7F 95% & {& X Al UFEE ),
YERR/NR 01015 “BiEAELS 5 X—KRZMA—OHITGR—HEEEE" WP e 8% (boot
LLCI=0.007, boot ULCI=0.081, 7E 95% & {7 X A NUHEE ), fEFK/INK 0.032; “FEI ELS S5 X—
OF AN —HEFF S B h A B8 8.3 (boot LLCI=0.010, boot ULCI=0.165, 7 95% & {F X [A] 41
FEE), fERAR/AINR 0.060, HIERTIL, 5 F i ARG BLATAT BUR & 24k S 5 05 SO = RS i Y
HA AR, ORI AU O FR it AR R R M (35 4> Hh /AR B, Hs~Hy 07

R4 XREBANNOERMANEREELZSSAXSHEEEREZ BN PN RE S

. direct effect of X on ¥ (I AHA A B 5 & e 2 5 )y s R R A &2 )
- effect SE LLCI ULCI t P
TS 5T 0.158 0.139 -0.117 0.433 1.137 0.257
indirect effect of X on Y ( HA4 ™45 52 )
effect boot SE boot LLCI boot ULCI
total 0.192 0.059 0.091 0.325
KRMA (M) 0.101 0.051 0.025 0.237
KRIMA (M), DR (M) 0.032 0.018 0.007 0.081
LHTA R (M) 0.060 0.037 0.010 0.165
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“Forwarding to the Friendship Circle and Collecting Likes” or “Following Public
Accounts” ? — Research on the Influence of Online Participation on Customers’

Subsequent Behavior

YU Zhenpeng', ZENG Hui’, HAO Liaogang'
(1. School of Economics and Management, Southwest Jiaotong University, Chengdu 610031, China;
2. College of Management, Sichuan Agricultural University, Chengdu 611130, China )

Abstract Based on the perspective of psychological ownership, this study focuses on the different influences of
different online participation modes on customers’subsequent emotions and behaviors. Through the experimental study, 172
experimental data were analyzed by SPSS16.0 software. The research results show that the non-anonymous customer online
participation way ( forwarding to the friendship circle and collecting likes ) generates higher relationship embedding, higher
customer psychological ownership and higher subsequent recommendation intention than the anonymous customer online
participation way ( following public accounts ) . At the same time, deal proneness plays a moderating role in the relationship
between different online participation modes of customers and psychological ownership/ relationship embedding. At the same
time, the results also confirm that relationship embedding and psychological ownership are the mediating variables of different
customer online participation modes and recommendation intention; Psychological ownership is the mediating variable of
relationship embedding’s influence on recommendation intention.

Keywords Online participation, Psychological ownership, Relationship embedding, Recommendation intention, Deal

proneness
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