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Research on the Influence Mechanism of Online Motivation on Social Media Advertising
Click Behavior

YANG Qiang, NING Di, XI Yue, JIANG Yushi
( School of Economics and Management, Southwest Jiaotong University, Chengdu 610000, China )

Abstract Based on online motivation, an influential factor model of consumers’ clicks on social media advertising is
constructed. Structural equation was used to test the model, and hierarchical regression was used to analyze the moderating
effect of privacy concerns on online motivation affecting perceived value of advertising. The results show that consumer
motivation positively affects the perceived information value and perceived entertainment value of social media advertising,
negatively affects perceived goal impediment, and then affects consumers’ click behavior. The influence of contact motivation
on perceived information value, perceived entertainment value and perceived goal impediment will be realized through
perceived consistency. Consumer privacy concerns weaken the positive impact of consumer motivation and perceived
consistency on perceived information value and perceived entertainment value.

Keywords Social media advertising, Consumers’ click behavior, Online motivation, Privacy concerns, Perceived

consistency
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