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Research on the Influence Mechanism of Personalized Advertising in Social
Media on Consumers’ Advertising Avoidance

LUO Jiang, FAN Tingrui, MIAO Miao
( School of Economic and Management, Southwest JiaoTong University, Chengdu 610031, China )

Abstract The artificial intelligence based on data processing make personalized social media advertising is more in line
with consumer preferences, but this is still not eliminate some problems about consumer’s perceived intrusiveness and
advertising avoidance to advertising. Such as the introduction of psychological reactance (anger and negative cognitive ) as
mediator, and personalized perception as a moderator, build the structural equation model of perceived intrusiveness affect
advertising avoidance to advertising. Using AMOS23.0 and SPSS Process3.4 plugin test the model. The results show that
perceived intrusiveness positively influence on advertising avoidance; anger plays a mediating role between perceived
intrusiveness and advertising avoidance; negative cognition plays an mediating role between perceived intrusiveness and
advertising avoidance; anger and negative cognition act as a chain mediator between perceived intrusiveness and advertising
avoidance. Perceived personalization can moderate the influence of perceived intrusiveness on advertising avoidance. Perceived
personalization can moderate the chain mediating effect of negative cognition and anger.

Keywords perceived intrusiveness, perceived personalization, psychological reactance, advertising avoidance
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