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Exploring the Influence Factors of Repeated Purchase Intention in the Context
of Online Celebrity

HUANG Ligiang', YAN Yayun', NIU Wanshu®
(1. School of Management, Zhejiang University, Hangzhou 310058, China;
2. Business School, Ningbo University, Ningbo 315211, China)

Abstract The research explores the factors that influencing consumers’ willingness to purchase repeatedly in the scenario
of online celebrity. Based on the literature of celebrity effect, factors of online repeat purchase intention, and consumer trust,

we establish a research model to investigate how interaction between online celebrity and consumers as well as customer services
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influence female consumers’ perceptions of online celebrity’s credibility, perceived product quality and image congruity, which
further lead to repeat purchase intention. We conducted an online survey and collected 1 029 valid samples to examine our
research model. Results suggest that in the online celebrity context, both the interaction between online celebrity and consumers
and the customer service of the store can positively impact the credibility of the online celebrities and the perceived quality of the
product. Moreover, the credibility of the online celebrities dominates the influence on consumers’ willingness to repeated
purchase, and the perceived product quality has a weaker but significant impact on consumers’ repeated purchase intention.
However, the image congruity is not significant in the online celebrity context. Based on this research, the paper discusses the
theoretical contributions and practical implications.

Keywords Online celebrity context, Endorser credibility, Perceived product quality, Image congruity, Repeated

purchase intention
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